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ASSOCIATE PARTNER

Jaya Negi

Contact

Email
jayanegi@anandandanand.com

Phone
+911204059300
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RELATED PRACTICES

LITIGATION

PRACTICE AREA/INDUSTRY FOCUS
Litigation

PROFESSIONAL INVOLVEMENT
Member of the Delhi High Court Bar Association

https://www.anandandanand.com/practices/litigation/
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News & Insights
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Thought Leadership • May 29, 2025

Heir of the Family Trademarks

‘First published on Lexology’ By: Sandhya Singh, Sampada Kapoor and Kritika Gandhi Trademarks
play a pivotal role in distinguishing the goods or services

Thought Leadership • May 15, 2025

Navigating the AI frontier: India’s sovereign LLM quest

‘First published on India Business Law Journal’ By: Pravin Anand, Dr. Ajai Garg and Alvin Antony The
ascendancy of large language models (LLMs) has

Thought Leadership • April 30, 2025

Senior user versus junior user: Delhi High Court confirms passing off in a
trademark dispute

‘First published on Asia IP’ By: Prachi Agarwal and Manan Mondal In a significant ruling, the Division
Bench of the Delhi High Court in Wipro Enterprises

Thought Leadership • April 29, 2025

The future of trademarks: shaping tomorrow’s brand identity

‘First published on IP Stars’ By: Safir Anand, Omesh Puri and Abhishek Paliwal As the world changes
and technology grows fast, the way we think about
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