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Packaging and Labelling

Overview

Compliance for Products & Brands

The product labelling and packaging regime makes
incumbent the metric system as the standard of weights
and measures in India and defines the testing, calibration
and accreditation of metric-administering bodies; it also
governs the packaging and sale of goods utilising such
measures.

Key Packaging and Labelling Requirements in India

The Legal Metrology Act, 2009 and Legal Metrology (Packaged Commodities) Rules, 2011 provide for
standardisation of packaging and labelling in India, and define the labelling requirements of all
commodities manufactured, imported and sold in the country. Albeit to a lesser extent, common law

too has shaped packaging and labelling requisites, notably for food and beverage packaging.

The Food Safety and Standards Authority of India (FSSAI) has assumed a very proactive role with a
stronger law being in place. Responsively, the firm has developed a specialty practice in legal
metrology which extensively advises domestic and foreign enterprises on packaging requirements in
the consumer goods, electronics and automotive industries, among others. (Read more about our

law firm’s Advertising and Product Liability practice.)

Complying with Product Labelling Rules

Our experienced attorneys conduct audits of clients’ labels to ensure compliance with prevailing laws
and undertakes project-based research on compliance criteria for different industries under the
legal metrology law apart from advising on risk and mitigation. Significantly, FSSAI has signed a MoU
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with the Advertising Standards Council of India (ASCI) to keep tabs on misleading advertisements in
the food and beverages sector. Therefore, producers and importers need to be aware of two pairs of
regulator eyes on their product packaging and labelling.

Comprehensive Regulatory Compliance Services

The firm also assists in regulatory compliances such as registration as importer/manufacturer,
registration of labels, and nomination of directors. Our attorneys represent clients before legal
metrology authorities for guidance on compliance and in cases of notice for non-compliance with
packaging and labelling requirements.

Navigating packaging and labelling laws in India can be complex. Our legal team provides audits,
compliance guidance, and regulatory representation to help businesses stay compliant and avoid
penalties.
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RELATED INDUSTRIES

BRAND STRATEGY
OUR PRACTICES

COPYRIGHT
CORPORATE
DESIGN
LITIGATION
PATENTS
TRADEMARK
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News & Updates, Thought Leadership « October 9, 2026
When Your Persona Becomes Your Business: Personality Rights of

Influencers in India

For a creator, the product and the person are often indistinguishable. A finance educator’s credibility,

a teacher’s cadence, a comedian’s

News & Updates, Thought Leadership « October 6, 2026
Your Brand is More Than a Name: Brand Protection for D2C Startups in

India

A D2C brand can begin with little more than a name, a logo, a product page and an Instagram

account. Then something changes. Customers begin recognising

News & Updates, Thought Leadership « October 2, 2026

Who Owns a Tradition: Understanding Geographical Indications Through

India’s Artisan Stories

A traditional craft can travel far beyond the place that gave it its name. The harder question is

whether its name, reputation and identity can travel

News & Updates, Thought Leadership « September 29, 2026
Right to Publicity in India: From Celebrity Image to Al-Generated Identity

A person’s identity was once understood as something inseparable from the person. In the digital

economy, it can also become an asset: a name that
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