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Overview

The product labelling and packaging regime makes
incumbent the metric system as the standard of weights
and measures in India and defines the testing, calibration
and accreditation of metric- administering bodies; it also
governs the packaging and sale of goods utilising such
measures.
The Legal Metrology Act, 2009 and Legal Metrology (Packaged Commodities) Rules, 2011 provide for
standardisation of packaging and labelling in India, and define the labelling requirements of all
commodities manufactured, imported and sold in the country. Albeit to a lesser extent, common law
too has shaped packaging and labelling requisites, notably for food and beverage packaging.

The Food Safety and Standards Authority of India (FSSAI) has assumed a very proactive role with a
stronger law being in place. Responsively, the firm has developed a specialty practice in legal
metrology which extensively advises domestic and foreign enterprises on packaging requirements in
the consumer goods, electronics and automotive industries, among others. (Read more about firm’s
advertising laws practice here)

The team conducts audits of clients’ labels to ensure compliance with prevailing laws and undertakes
project-based research on compliance criteria for different industries under the legal metrology law
apart from advising on risk and mitigation. Significantly, FSSAI has signed a MoU with the Advertising
Standards Council of India (ASCI) to keep tabs on misleading advertisements in the food and
beverages sector. Therefore, producers and importers need to be aware of two pairs of regulator
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eyes on their product packaging and labelling.

The firm also assists in regulatory compliances such as registration as importer/manufacturer,
registration of labels, and nomination of directors. We represent clients before legal metrology
authorities for guidance on compliance and in cases of notice for non-compliance with packaging
and labelling requirements.
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OUR PRACTICES

COPYRIGHT
DESIGN
LITIGATION
PATENTS
TRADEMARK

https://www.anandandanand.com/practices/copyright/
https://www.anandandanand.com/practices/design/
https://www.anandandanand.com/practices/litigation/
https://www.anandandanand.com/practices/patents/
https://www.anandandanand.com/practices/trademark/
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Thought Leadership • May 29, 2025

Heir of the Family Trademarks

‘First published on Lexology’ By: Sandhya Singh, Sampada Kapoor and Kritika Gandhi Trademarks
play a pivotal role in distinguishing the goods or services

Thought Leadership • May 15, 2025

Navigating the AI frontier: India’s sovereign LLM quest

‘First published on India Business Law Journal’ By: Pravin Anand, Dr. Ajai Garg and Alvin Antony The
ascendancy of large language models (LLMs) has

Thought Leadership • April 30, 2025

Senior user versus junior user: Delhi High Court confirms passing off in a
trademark dispute

‘First published on Asia IP’ By: Prachi Agarwal and Manan Mondal In a significant ruling, the Division
Bench of the Delhi High Court in Wipro Enterprises

Thought Leadership • April 29, 2025

The future of trademarks: shaping tomorrow’s brand identity

‘First published on IP Stars’ By: Safir Anand, Omesh Puri and Abhishek Paliwal As the world changes
and technology grows fast, the way we think about
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